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ENVIRONMENTAL IMPACT ALLOCATION OF THE VALUE CHAIN OF HUGO BOSS

RAW MATERIAL WET PROCESS

36% 32%
SYNTHETICS
SYNTHETICS
LEATHER COTTON
WOOL COTTON
LEATHER
75 wooL
PACKAGING 1%

DRY PROCESS LOGISTICS
P =
21% 6%

SYNTHETICS

LEATHER COTTON

wWooL

STATE MAY 2018: Based on data collected in 2016 (please see 2nd Edition of the White Paper) and data updates in 2018

ADMINIS-
TRATION

RETAIL

& 1%



ENVIRONMENTAL IMPACT ALLOCATION OF EACH DAMAGE CATEGORY IN THE VALUE CHAIN OF HUGO BOSS

RAW WET DRY ADMINIS-
MATERIAL PROCESS PROCESSES LOGISTICS TRATION RETAIL PACKAGING

CLIMATE
! CHANGE
14% 27% 9% 2% 4% 1%
HUMAN
Eﬂ@) HEALTH
Y 19% 26% 9% 1% 5% 1%
ECOSYSTEM
QUALITY
~
— 21% 15% 5% 1% 3% 1%
WATER
WITH-
@ DRAWAL
17% 12% 1% 0% 2% 1%

STATE MAY 2018: Based on data collected in 2016 (please see 2nd Edition of the White Paper) and data updates in 2018
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MICE Value Chain Development Model

AUN14 (Upstream: U) nean1e (Midstream: M)

U-A wdsuauniauiuluglvgsinluestu

U1 wisupawieusulueligsiadediu
(1)
(2)
(3)
(@)

Aumnadneassn (Creative Products) thinededm
uAniranssu (Handicraft products) tnlaua1tha
AuAauR (Agricultural products) ﬁﬁtﬂﬂf‘h‘.ﬂu
ﬁu;"lﬁ'ﬂﬂ"l'-"l (Wellness products) Wilay usidesasy

wiasruwan: dninrugnanunTrudaintivabnl

U-B: inuiedeaiuayulug (Enablers)

U2 s¥egruvayaduunlug

(Lanna One Stop MICE Database)

wilpanuvdn: dninaudawindesln

M-A MICE Development Mechanism

(nalnWrugmsun

M1: snsERUIIsEgATINTTATuAYY §1uun 4.0
17 d1u {Lanna International Conferences) 'lﬁ‘uf'i

(1) Medical (2) Foods (3) Creative and Design (4) Handicraft
(5) Culture (6) Economic Development (7) Wellness

wisruwin: dninarugnatunsmudanintioall

M2: WinnTusunauvisaisafungulug

(Brand Mew Lanna MICE Trips)

i M-B: woulesluglungudania

| U3: susuyaRnlag (Lanna MICE Academy) |,

i (1) Professionals (2) Trainers (3) International Liaisons
i
i

Fmussr (vu) AnonTsu (@U) inens (aw) oTsuei ()

wiasunan: aninsruvsafvuasimndmindoeluy

M3: s¥raimslugsdreassnidouToednun
(Lanna 4.0 Exhibitions: inwATuUI3U / Medical
hub / Digital

wiasaruwan: dninarurnurianuns (Bwa.)

I
I
1
I
I
|
I
I
1
I
1
I
|
I
|
I
1
1
[
[
|
I
|
|
I
1
1
l
|
|
I

Uarene (Downstream: D)
D-A: Destination Marketing

D1: ¥insmamiBegninaniavisstuduungdaina
(Local Events to International Festival)

$1u7u 5 +1u 1R (1) Flower Festival (2) Design Festival (3)
Lanna Expo (4) Lanna Marathon (5) Music Festival

wilapeumdn: dineudmindealsl

D2: Lanna Upper ASEAN / GMS MICE Hub
Upper ASEAN / GMS MICE Summit / Forum / MICE Mart

wiapaTunan: mud. 9. Wealwl

D3: SMvndDLRTUTS Y R Us AU aRBagN
IT&CMA

wlasaunin: dnineuvsuileuasfnmdndoddw)

D-B: MICE Impact Evaluation

D4: UssdiunanssnunaiATeghavasfianssulue
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Number of Countries with SEZs Estimated SEZ global exports
130 $200 billion

United States
]

» SEZs are responsible
for 50 percent of

-
Central America’s exports

Central America ®
and Mexico

Estimated Number of Workers
60,000,000 South

America
e

1,000,000
500,000
100,000

Number of Export
Processing Zones (EPZs)

0 1 50 100 300 600 200+

PARAG KHANNA

Over 100,000 manufacturing
jobs have been created in
the Dominican Re ublic, with

the United States ing lt/
main export market
~ Xpo

Caribbean Region

Number of SEZs in the world

3,500+ Asia has more than 85 percent Asia
of all EPZ workers worldwide

SEZs account for
about 22 percent of
China’s GDP, about
) rcent of FDI,
about 60
percent of exports

There are 143

functional SEZs in

.2 India, one-quarter

f‘ of which are in the
IT sector

s -—»1

North *

Afnca l
Sub-Saharan Afrnca‘i.-

® Indian Ocean

Over 20,000 compames
participate in the close to
200 special economic, trade,
o investment and related zones
across the UAE

o
o Known Chinese SEZs in Africa Pacific
Since 2000, China has invested °

an estimated 35 billion in the
construction of more than one
dozen SEZs across Africa in
which more than 200 Chinese
companies operate

#CONNECTOGRAPHY
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Free
individual
traveler (FIT)

- - Provide the bread and
butter businesson a
regular basis.

- FITsare individua guest
who book rooms directly
within the hotd.

To FIT

A

From Group Tour
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Thailand Center of Excellence for Life Sciences (Public Organization)
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